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Profile
Strategic Marketing, Brand Communications, and Business Coaching
Results-driven marketing executive with over 14 years of experience with high-profile Fortune 500 companies in the U.S. and a top privately held company.  
Experience



Personal Branding Coach and Yoga Instructor

Founder, B. Carr Group, Inc.



November 2009 – Present
I help corporations and business executives to achieve their business goals and objectives as quickly and easily as possible.  I combine brand marketing, business coaching, yoga and strategic planning to deliver positive results.  

VICE PRESIDENT, BRAND MARKETING

Carlson Hotels Worldwide, Minneapolis, MN

February 2008- October 2009

Accountable for all hotel brands marketing efforts (Radisson Hotels and Resorts, Country Inns and Suites, Park Plaza, Park Inn) in the Americas, which included ($50M) P&L.  Lead and oversaw research, advertising, partnerships, promotions, public relations, sales, tradeshows, on-line media strategy. Lead and managed a 26 person marketing organization.
Accomplishments:

· Lead company's overall communication strategies with the intent to deliver clear and consistent messages across the organization and to the public, guests, media, special interest groups and communities
· Lead and developed marketing strategic plans for Radisson and Country Inns & Suites new brand positioning 

· Lead corporate communications team to ensure brand message is communicated throughout the organization and through various external media channels

· Established marketing communications metrics to drive growth and brand awareness 

· Provided communications advice and counsel across the organization regarding corporate issues and directs the execution of communication initiatives to support company's objectives and goals
VICE PRESIDENT, MULTICULTURAL MARKETING AND BRANDING

Allianz of America, Minneapolis, MN 


December 2004-February 2008
Accountable for the overall strategy and development of a unified brand strategy for Fireman’s Fund and Allianz Life to increase top-line growth. This includes leading a team of Directors in developing and implementing multicultural marketing programs to help recruit a more diverse distribution network, increasing sales within targeted segments and creating a brand identity for Allianz.
Accomplishments:

Multicultural Marketing

· Created and launched a multicultural markets department with $5M and grew revenues to over $500M within 3 years
· Implemented a Multicultural Markets distribution platform by increasing sales by 60%, recruited more than 4,000 independent financial professionals within 2 years Built infrastructure to support distribution 

· Consulted with external strategic partners to develop new programs and processes to drive business growth

· Sponsored more than 30 events and increased Allianz Life’s visibility within the financial services industry; Partners with diversity on recruiting, developing, and retaining talent; and advised executive leadership 

Branding

· Provided strategic direction to outside advertising agencies and leverages companies value add by developing a multi-million dollar campaign; 

· Developed a proprietary community program to increase brand awareness and help drive sales for both organizations; Developing a special needs program that is directed at people with disabilities




VICE PRESIDENT, EMERGING MARKETS AND PRODUCT DEVELOPMENT
JPMorgan Chase   New York, NY


May 1996- December 2004
Developed emerging markets business plan and strategies for auto finance division. 
· Developed communications plan for diversity and community affairs

· Lead and motivated cross-functional teams and interact with all levels

· Spearhead and managed new product initiatives to develop business opportunities

· Managed strategic alliances in emerging markets and diverse business associations 
· Leveraged event sponsorships opportunities with key external organizations
ASSISTANT VICE PRESIDENT, MULTICULTURAL MARKETING
Developed and executed comprehensive, long- and short-term marketing plans and programs for corporate advertising. 

· Developed and managed corporate brand strategies for multicultural markets;

· Managed and directed three branding campaigns with specialized ad agencies/market research firms

· Increased brand awareness within the diverse segments 
· Developed national strategic alliances with minority organizations/businesses

Education

Long Island University




Brooklyn, NY 11201




Master of Business Administration, 2003 




Bachelor of Arts – Media Arts, 1995
Allianz Human Potential Initiative, 2006




Peak Potentials Training




Certified Train the Trainer I, 2007

International of Professional Coach

Certified Professional Coach, 2010

Core Power Yoga

Certified Yoga Instructor, 2009

Certified Yoga Sculpt Instructor, 2010

Professional 

Affiliations
Big Brother Big Sisters Board Member, Member of the National Speakers Association, Association of National Advertisers Multicultural Marketing Committee, Screen Actors Guild, Long Island University Alumni President 2004-05, American Diabetes Association Leadership Council
Awards
National Black MBA Association, Advocate of the Year - 2008
Minority Business Executive Award, St. Paul/Minneapolis Business Journal – June 2007
Supplier Diversity Business Unit Award, JPMorgan Chase – 2002
Advocate Award, JPMorgan Chase - 2001
Top 40 under 40, the Network Journal Magazine, June 2003
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